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Abstract 
 
Social media tools are often the result of innovations in Information 
Technology and developed by IT professionals and innovators. Nevertheless, IT 
professionals, many of whom are responsible for designing and building social media 
technologies, have not been investigated on how they themselves use social media for 
professional purposes. Issues related to credibility and authenticity mean social media 
is still seen as an informal communication media rather than a formal one (Black, 
2008; Hadjerrouit, 2011). In organisations, formal communication within closed 
information environments is still seen as superior to online interactions such as the 
ones social media provides. Nevertheless, in everyday life and work, “many people 
use formal sources rarely, relying instead on informal sources such as friends and 
family, or knowledgeable colleagues at work” (Case, 2002). 
This study will use Information Grounds Theory (Pettigrew, 1998) as a 
framework to study IT professionals’ experience in using social media for 
professional purposes. Information grounds are social settings where three elements -- 
information, people and place -- come together to create information flow within the 
physical environment and this often occurs in physical spaces such as health clinics, 
barber shops, and around the office water cooler (Pettigrew, 1998). It is also seen as 
bounded by a physical space where the information exchange is synchronous, in that 
the participants are all present in the environment more of less simultaneously (Fisher, 
Landry, & Naumer, 2007). Moreover, information grounds facilitates the 
opportunistic discovery of information within social settings created temporarily by 
people gathered for some purpose other than seeking information, but the social 
atmosphere stimulates spontaneous sharing of information (Pettigrew, 1999). This 
study proposes that social media has the qualities that make it an information 
grounds; people participate in these information grounds from separate “places” in 
cyberspace in a synchronous manner in real-time, making it almost as dynamic and 
unplanned as physical information grounds. There is limited research on how social 
media platforms are perceived as a “place,” (a place to go to, a place to gather, or a 
place to be seen in) that is comparable to physical spaces. There is also no empirical 
study on how IT professionals experience social media.  
The data for this study is being collected through a study of IT professionals 
who currently use Twitter. A digital ethnography approach is being taken wherein the 
researcher uses online observation to follow the participants online and observes their 
behaviours and interactions on social media. Twitter was chosen over Facebook and 
other platforms because Twitter is publicly visible, persistent, and searchable, while 
also less restrictive; “Twitter does not require mutual sharing. Person A can choose to 
follow Person B without Person B making the same decision to follow Person A” (Al-
Hadidi, 2011). After the observational part of the study, a sub-set of participants will 
be interviewed on their experiences with social media use and how social media 
compares with traditional methods of information grounds, information 
communication, and collaborative environments. An Evolved Grounded Theory 
(Glaser, 1992) approach will be used to analyse tweets data and interviews and to map 
the findings against the Information Ground theory. The findings from this study will 
provide some foundational data on IT professionals’ experiences within social media, 
and can help both professionals and researchers understand this fast-evolving method 
of communications. 
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